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“Where Brands, Créa’t_b & Players AII Level Up §

- The care innovation lies in its ability to deliver
hyper-personalized, contextually relevant _
advertising without interrupting the user .
experience. Ape-X.ai directly addresses these pain
points by transforming advertising into an *
enjoyable, rewardmg "treasure hunt" or"
within the game”, controlled by the
system's A.I.M.L. core ensures personalized ad
delivery based on user-defined preferences and
learned behaviors, enhancing relevance and user
receptiveness.

. Apé-X.é’i offers a compelling value proposition to users
| (fun,'rewards, control), advertisers (higher |
engagement, positive brand association, targeted -
reach based on actual interaction), and content’
providers/ad agencies (new, non-competitive revenue
venue will primarily be generated through
a Cost- Per-Engagement (CPE) model, licensing fees,
and transaction commissions.
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Powerlng the Future of Pllay, Promotlon and Part|C|pat|on

e 'Pay-Per-Engagement Model e.nsurlng hlgher ROI than .|mpressmn based models.

. 'Enhanced Targetmg & Relevance A I M L ensures ads reach’ mterested users based on their stated preferences and

__Iearned behavior,

: Increase‘d Brand Recall & Posttlve Assoclatlon. Gamlfled rewardlng mteractlons lead to better brand perception.

“High Den5|ty Threshold Dellver more branded content than normally acceptable because it's non-intrusive and valued
G DYSEs. o B e |

e Réﬁf t|me Reportlng &Analytlcs Standard onlme advertlsmg features like impression {racking (for context), interaction
i ;‘-';f':.ra:tes, reaI t|me scheduhng, and b||||ng |
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APE-X.ai Feedback Loop

[Dptim‘gﬁion] Inteiaction

Advertising Formats Comparison Across Value Categories

Print

Radio
Commercials
Web Ads
APE-X.ai

Brand Loyalty

Interaction Demographics

10

Rewards

Rewatch

Ease of Localization

Data Feedback

“Turning Every Click into Connection,
Commerce, and Culture.”

“Bringing Brands into the Game—and
Gamers into the Story.”
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Here’s how APE-X.ai transforms ad spend into strategic intelligence

B4 ROI Amplification: Every interaction is tracked, analyzed, and optimized—no wasted impressions

@ Hyper-Targeting: Al doesn’t guess—it knows. Demographics are precise, dynarpic, and behaviorally informed

3 Engagement Intelligence: Rewatches aren’t just vanity metrics—they’re signalg of brand affinity
- @ Adaptive Localization: Ads adapt to language,

':ulture nd region rnstan ly—na manualioverhead.
' %alty Viewers earn rewards cr tmg a feedback Ioop thaty
egor \

ilds bfand Iov andjrepeat engagement

& Print

] Data Feedback

Minimal, delayed

Minimal, anecdotal

=] Radifo e = Commercials (TV) Web Ads @® 4 APE-X.ai
I S »
. - J Medi h, io- . . High h, kabl High h + verifi
Views Low visibility, static reach edium reaciy agp High reach, but passive '9 reac- trackable dillieach + veriffed
only clicks engagement
mographics Broad, imprecise Vague audience profiles Estlmated-wa Niplsen Cookie-based targeting fdriven p_r R
ratings targeting
L ional 3 ifi
and Loyalty Weak recall B emotl.ona Moderate via repetition |Moderate via retargeting Htfong via gamified
connection engagement
: . . Multi-layered: clicks,
nteraction None None Passive viewing Click-through only rewatches, actions
1§ Rewards None None Rare (contests/promos) Oecasmnal sl ULl
(points/offers) ecosystem
~®Localization Static, costly Regional only Regional ad buys

Geo-targeted

Instant Al-powered
localization

2 Rewatch

No

\'[o)

Delayed, indirect

Real-time analytics

Real-time + behavioral
insights

Rare (DVR)

Limited (YouTube, etc.)

Encouraged + tracked
for ROI
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“The future of advertising isn’t passive—it’s primété-pov@er

Vision:

APE-X.ai is redefining how brands connect with audiences—through-intelligent, interactive video experiences that
adapt, engage, and convert. We envision a world where every ad is a....con

rsation, not a monologue.
Market Opportunity:
$1.1 Trillion global digital ad spend projected by 2026\ ‘
- Interactive video ad market growmg 2.5x faster than tra |
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' .
osﬂgﬁ at the mtersectlon of AI m that brands are hungry for .
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Audiences are tuning out static ads
Brands are demanding measurable engagement

Al tools are finally powerful enough to deliver real-time personalization at scale

APE-X.ai isn’t iust ridina the wave—we’re buildina the surfboard



INVESTOR - SAFE

Total global ad spend is projected to reach $1.1 trillion this year. Digital advertising spend
comprises roughly 73% of that total. We have recently been issued a patent for an advertising
technology that is an Al enabled force multiplier for engagement and revenue generation
across all media formats and platforms. We are raising our seed round for development and -
launch. US $50k minimum against a US $1M safe note at a 20% discount.




Patented Technology & Al with a fun personality

Nova is the pulse of the future—equal parts
) coder, creator, anc al icon. With brains
aline and a | rawn in ance, she’s the rebel
ignites creativit g —_— a poet’s soul mind wired for
me sports, gammg ' innovatin opular inf 'th a
ions. Tech- ic prese Nova bridges worlds:
Isive, Bongo’s mischief often !ch and Mgﬂﬂ emotlon data and
hs. He's the - dreams. She doesn’t just solve problems—
, ‘ reaks the mold, challeng gthe~" she reimagines them, offering answers with
- Kong. status quo with a grin and a skateboard. style, depth, and a wink.
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Jamal Woodley CSEO Serge Stein CCO
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APE-X.ai transforms passive ad views into APE-X.ai doesn’t just deliver impressions,
active engagement, rewarding users and it delivers impact. Every click, every rewatch,

. I every reward builds a deeper connection,
cultivating brand loyalty—at scale. turning viewers into loyal advocates.

>
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True Advertising Gravity

Replay ability is built-in
Viewers return to explore different outcomes, increasing brand exposure.



APE-X.ai Funnel: From Impressions to Loyalty

Not Just a Platform 10000

A Playground for Possibility!
Engagement - 2500
Rewards I 800

| Loyalty I 300

0 2000 4000 6000 8000 10000 12000
Number of Users

Value Strength Across Advertising Formats

ation please contactus today

Demographics

e n L. co ulson N
CEO/Founder/Inventor I
I nveSt@Ape -X a ai Ease of Localization - 012 031

0.31

Category

Data Feedback 0.36 0.10 0.04 r0.2
Ape-X - The New Arena for Attention, Action, and Affinity - - e e B
Print Radio Commercials Web Ads APE-X.ai

Advertising Format
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